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Festival of Homes 2021 goes completely digital, summoning consumers to tour your Open House(s) over the weekends of October 16, 17 & 23, 24.  PghFoH.com will remain ACTIVE thru summer 2022 to continue to promote your business! https://festival-of-homes.kxejmlm0-liquidwebsites.com/ to check it out! NOTE that this will ONLY be desktop view.  Converting to MOBILE VIEW after everything is uploaded, formatted
1. List your specs /communities/ models to Tour

$2000
· One listing per home or community with GPS Coordinates
You will upload* info to digital form to build your listing for the web designers.  They will produce the Listing – contact you if any questions- share proof with you. Choose your HI-RES images PRIOR to uploading so that you can locate easily, quickly. 
PghFoH.com can be EDITED AT ANY TIME thru next year, if you sell the house that you’re showing.
Submit 5-10 photos . Vector or Jpg-format 

Logos - png with a transparent background

· Interactive map directs buyers to your homes/communities
Users customize their own map to direct them to the houses they want to tour (max of 10)
· Community Tab -Listings will be sorted geographically in Pittsburgh’s 4 quadrants – N/S/E/W & City
· Builders Tab – 100-word description of what makes your business unique.  Will link to participating communities.
· Festival of Homes Signage at Community Entrance, per request.  Special FOH directional signage to the plan and participating homes the two weekends of the show
2. Advertise homes / communities / models


$1450
· Don’t quite have the spec on the market yet?   Custom ONLY? Remodel all over western PA?  Reserve an ad.
· 300 x 250 dpi which will rotate equally on the Communities Tab, which will be the most visited page of the site.  No ads will appear WITHIN a community listing, but on the main Communities Page.
· 300 x 250 copy of same ad or your logo, if preferred, with your contact info adjacent in the Directory. All clickable, including phone
· Sortable by category - using 100+ industry terms, our search engine will find you, when consumer is in initial stages of looking for remodelers, finished basement, sun room, general contractors, kitchen, bath, etc
** When your spec is ready to show, let me know!  We can ADD the GPS of it, recreate into a Tour Listing, feature on facebook, etc AT ANY TIME thru summer, 2022.  Price difference of $550 will be due at time of upload. Email Melissa
3. Company logo on Business Directory


$890
· 250 x 250 business logo with your contact info adjacent. All clickable on the Directory thru summer 2022
· Sortable by category - using 100+ industry terms, our search engine will find you, when consumer is in initial stages of looking for remodelers, finished basement, sun room, general contractors, kitchen, bath, etc
4. Custom content on Resource Page



$500 ea

The Resources Tab is where we’ll feature blogs, articles, etc
 i.e. whether specific on your business or general on why people are moving to your geographic area
· Subject to approval by Fest of Homes committee /BAMP Staff prior to each launch
· $500  per article. Can be changed monthly. Contract & fee received by BAMP; content completely uploaded by  15th monthly. Will be pushed out on social channels by the First Friday of the following month.

· Guaranteed posts prior to the Festival Weekends AND BEYOND thru summer, 2022.
· Client created content.
· 500 word max
*Email Melissa@PghHomeBuilders.com to RESERVE the space(s).  Melody from Power Marketing will email you a custom invite to upload your text, images, etc. She also has specifics for your upload and text process.  Pay and download contract either in emails from me or on PghHomeBuilders.com. 
Sponsorships & mixture of all listed above are available for your business.  Email Melissa to schedule a time to customize yours today.
_____________________________________________________
Marketing & Promotion
1.Direct consumers to PghFoH.com to set up their schedule to visit open houses Oct 16, 17 & 23, 24
2.Continue directing buyers to PghFOH.com to remain updated on Home Building Industry and Services
· social channels
· Custom promotion on facebook.com/PittsburghFestivalofHomes - Want to target specific zips? Demographics?  Only want users to comment/like/share? You got it! Guaranteed posts prior to the Festival Weekends AND BEYOND thru Summer 2022.
· Instagram 
(Linked In, where applicable from Melissa’s page, if more b2b, vs consumer-driven)
· Targeted Email Campaign / Two Email Blasts w purchased list  


· YouTube Ads / Creative (4 weeks out)  




   

· PPC / Google Ads - (4 weeks out) 




· PPC Management 








· Retargeting  (4 Weeks Out) 





· Display Network (4 Weeks Out)

· WKST Radio, billboards and print advertising
Consumer awareness that brings results…
· Participation creates immediate credibility as an established business entity.

· Increased public awareness of your name and product/service
· Increased consumer traffic that leads to (word-of-mouth) referrals.

· Participants experience continued buyer-interest / contracts long-after the Open House weekends are over, especially since we’re going to continue to promote PghFoH.com.  It’s not JUST the 2 weekends in Oct!  
Entry deadline Sept 17 / PghFoH.com goes live Oct 1
Note: A developer may participate in the Festival of Homes promoting their development only, or may partner with builders in the plan who wish to market their homes and builders’ lots within the participating plan.  A builder may independently participate in the show provided the developer agrees to the terms of the show concerning access.  In ALL instances the marketing agent for the plan/home must participate in the show.  The Participant Coordinator, in submitting the signed agreement, is responsible for payment of fees regardless of how the fee/costs are shared among the participants.  Coordinator acknowledges and assumes responsibility for compliance with all the show’s rules and guidelines and in seeing that all other responsible parties covered under the agreement will comply with the same.  Prices quoted are for members of BAMP, and cooperating associations.                                                                                               *Non-member pricing is additional 50 % .  See agreement for complete fee schedule and requirements.
Thank You for participating & supporting BAMP
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